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Over a decade into the 21st Century, marketing education is still striving to move into the new 
market-place paradigm both in the classroom and in the business world. Marketing educators 
understand the challenges and are engaging in profound approaches to serve the diverse markets.  
In this first special issue of the Atlantic Marketing Journal on innovations in teaching, the editors 
have defined ‘innovation’ with a broad stroke and include both traditional and non-traditional 
settings as well as delivery techniques that have increasing the speed and channel of information 
dissemination . 
 
The Atlantic Marketing Journal received over sixty manuscripts in response to the Innovative 
Teaching special issue call. All of the submissions presented creative teaching strategies, but 
only nine articles were selected for this first special issue on innovative teaching. The 2013 
Axcess Capon Innovation in Teaching Award was given to Bruce Robertson and Kevin Kelly for 
their article Operating a Very Large-Section Hybrid Principles of Marketing Class at a Public 
University: Lessons learned over 10 years.  They provided an evolutionary perspective on the 
introductory principles of marketing course by chronicling their adaptions to class size, 
administrative demands, accreditation requirements, technology explosion and a multi-tasking 
audience in their efforts to teach a large number of students in a resource-constrained 
environment.  
 
The incorporation of innovative technology into the classroom was the focus of three 
manuscripts. They include:  Transforming Marketing Education of the Future: The Role of 
Intelligent Agent Technologies (IATs) in Enhancing Student Learning by Ashutosh Dixit, 
Mayukh Dass, Glenna C. Pendleton, and William J. Lundstrom; Laptop Technology in 
Classrooms: How Student Perceptions Shape Learning and Satisfaction, by P. Raj 
Devasagayam, Nicholas R Stark, and Ryan Watroba; and Using Technology to Teach Pricing 
Concepts, by Kathryn F. Winsted and Judy F. Graham. 
 
The next five articles used innovative learning techniques and they are:  Quality of Student 
Effort: Improving Through Achievement Mastery and Psychological Needs, by Michael W. Pass; 
The Collaborative Classroom – New Technology Brings New Paradigm, by Ben Clapp and 
James Swenson; Engaging Students through a Virtual Live Case, by John M. Zych; A Hybrid 
Course Designed to Increase Managerial Export Motivation and Export Engagement, by John 
Wood, Cyril M. Logar, and William B. Riley Jr.; and Exploring Consumer Behavior Using 
Student Constructed Photographic Essays and Film Projects, by Seth R. Ellis. 
 
The second special issue on teaching innovations is slated for 2014. 
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